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Staying True to What We Know

When Mary Kay Ash founded her Company, she began with the highest ideas. TheConma: G
would operate on the premise m‘t Golden Rule, with honasty and ntegmyﬁ its cornersform

Today, more than 1.5 million Independent !

the lives of women by sharing Mary Kay®
mucﬁandﬂw!&uyl(aybusimsm ;
tunity As Mary Kay said so many times, “No
greater oppartunity for women exdsts than
the one we have 1o offer”

We know your belief in Mary Kay and her
Company |3 unshakable. While we also know
your "blood runs pink there are otherswho
May approach you, your unit members or
your cusiomers with negative information
about Mary Kay® products or the opportunity
in an aftempt to advertize their own products
or apportunity. You may want to keep the
following responses In mind:

= Stay true fo what we know "With

products of the highest quality and an :
unparaleled business opportunity S sasy | our
to see why more than 16 milion women |
throughout the world sell Mary Kay® !
products. And our recent research shows
that women who use Mary Kay® products
love them! In fact, the Company achieved
anather year of record results in 2005,

with nearly $2.2 billion in wholesale sajes”
* Confidence comes with knowledge and |
experience. If youre approached with a
product or product ingredient uniruth or

Earnings and Tax Representatlons

team members understand that Mlewmmmdmﬂrﬁm

dmmmmmnmmmmmmm
Simitarty 18 important to accurately poriray the tax aspects of the:

| Mary Kay opportunity As 2 sef-smployed person, you may be entfifed”. -
bnmammmmwmmﬂqa
mwmmmmnmmmmm
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Teguiations. We suggest that your potential team member consult with her
mnrmWhMMammmm

As a dedicated rmmmrmmmmum
to accurately portray the Mary Kay opportunity to prospective team
members. State and federal regulatory agencies may interprat exagger-
ated earning claims ta be "misleading representations” which could
subject you to severs sanctions. We feel that sharing your own eaming
m-miswmrmemeﬂxmmbdem:emw
mmmwhammmmmmm
own |-story will mean much more to them than boring statistics!

While the earning potential associated with the Mary Kay opportunity

Ing, ciically tested — and the safest—
10 our vakied customers. You -

a0 can diect customers to The Sciance .,
' mmmwmmm;-;

Web Site or manykaycom, -
high road. Mary Kay never

the competition. Slnhgthaﬁg.":_." ."':-. o
mﬂ.ﬁhmawmmm 1.3 r

our reputation ang: m(wod.

name Lpon which we can buid our f
future. Why nat consider what It says abowt - | -

else If she has to teer others

want to share something lika, "Are you
Interesied In pursuing an oppartunity with.
amwrmllumwspoﬂadm

own products or 2 company hatuses soare | . . -
tactics and negativity o sell s products?” | -

With responses lke these, you may just

thanmwtuMMmpuTunw her personally

Notes
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